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No one knows for sure when advertising first

b= ﬂ!

started. It is possible that it grew out of the
discovery that some people did certain kinds of
work better than others did them. That led to the
concept of specialization, which means that people
would specialize, or focus on doing one specific job.

Let’s take a man we’'ll call Mr Fielder for
example. He did everything connected with farming.
tended the fields,

and sold his crops. At the same time, he did many

He planted seeds, and harvested
other jobs on the farm. However, he didn’t make the
bricks for his house, cut his trees into boards, make
the plows (%), or any of other hundreds of things a
farm needs. Instead, he got them from people
who specialized in doing each of those things.

Suppose there was another man we shall call Mr
Plowright. Using what he knew about farming
and working with iron, Mr Plowright invented a
plow that made farming easier. Mr Plowright did
not really like farming himself and wanted to
specialize in making really good plows. Perhaps, he
thought other farmers will trade what they grow for
one of his plows.

How did Mr Plowright let people know what he
First he

was doing? He advertised, of course.

opened a shop and then he put up a sign outside the

shop to attract customers. It was probably all the
information people needed to find Mr Plowright
and his really good plows. That may be the
earliest form of advertisement.

(ERIFDER]

1. for sure & H, B Pl

2. specialize vi. T W5 (BNF) ; T

tend ot . OB}, B

iron n .4k

trade...for... Jfj -+ ZE oo

advertise vi. & vt. ) 8, &4

put up a sign H—HF

It is possible that it grew out of the discovery that

0 N OO O &~ W

some people did certain kinds of work better than

others did them.

XATREUE T — b & B, B 26 A fi 58 28 T4 be H Al

UNUEETIR S

9. Instead, he got them from people who specialized

in doing each of those things.

AH L, At DR 6 % 1 RO 26 5 1) A8 B A 2 EATT

10. Using what he knew about farming and working

with iron, Mr Plowright invented a plow that made

farming easier.

Plowright %A= F1) F At Ffr %0 & () #1406 £k i

KW T —Fh B E s AL

11. It was probably all the information people

needed to find Mr Plowright and his really good

plows.

XU e AT KL 3] Plowright 48 A= Rt i) 2L 1F (1)
AR T A E R

Period One Welcome to the unit & Reading—Reading comprehension
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(Dcritical adj. L TEHY, 1t
HIPER SRR B2
@put out Fp2K

Be a critical® news reader!
Firefighters put out® tower block fire
Firefighters quickly put out the Henderson Tower fire
last night. The fire, [1]Wh1ch is thought to have started

i — 2B FIET DR EIEE

HBBA P R A B RHER N
T B3 BA 53 W 0 i 4 s
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515 = BN ENX SEREN
@trap vt. f#i#& N 5%; | from the 8th floor, spread quickly through the tower | J& H W | ) K kA M

FAE, 2614F n . PGB, B ;
B B R

@the number of...

""" % H /8=
Orelease vt. %A ; B
PAFE s it o BT & AT
HEML ; Mtk T

® fire engine M i %, ¥
K%

(Dambulance n . ¥4
®extend vi.& vt. %k fif
(BEE) s Ko OTE
YRR

under control 15 F|4 1,
M ¥ o A3

@ construction n. & H,
i Y

Mdeadly adj. 3 A, 5
BEI)

@break out (%G . k%K
OB )RR

@confirm v.jESL, JEHY
@dozen n. F%; —1T,
kA

dozens of IR , 4%
®minor adj. By, K
£ 31|

®bath n. Pei, vein; B
L, A

@scream vi.& vt. 420,
%Fiﬂ[ﬁ ﬁﬂj"‘%ﬁﬂﬁ”ﬁfﬂ
v AR ) B Y
@bark vi. (Ja)) Bk ny vt.
JER &4 . () 0K 55
AR S N R Rz
Ochoke vt. & vi.(ffi)=
B () e, (U 38 B
P ) WA HIE R
@cigarette n. M
@carpet n. HLEE ; B EHy
) — 2R R
@automatic adj. H 311 ;
E'l//\E,J ngxn_»%\'ﬂ/}
@go off (Z 2% 55 ) 2K
% B
@investigate vt.& vi. fii
AR
@rely on HKEE, 6
@contradictory adj.#HH.
77 J& 1) 3 %5 51 )
@ come about & A
@ journalist n. Fr M id
&L W TAEE
@ priority n . {f %6 35 Wi,
HERN A, H N

PN DN A DN

block on Sunday night, [2] leaving people on the

upper floors trappedu Fears grew [3] that the
number’of deaths could reach 5, accorzhng\to
figures [ ]released by emergeney services. Fire
engines® and a[rﬁbﬁlfiﬁ?éé” NNNNNNNNNNNNNNNN

reached the scene within 15 ml}ﬁ“{éém’ﬁ?iﬁfé” trmrne
the fire had extended® to the 15th floor. Firefighters
got the situation under control® around 11 p.m.
There is concern [G]that the construction® company that

built the tower block had not followed f1re safety

rules.

[T Twhich 5154k R 1 <2 7 M A7), 154 4417 fire,

(2 VBUAE 5y ) T AR 45 SRS 7R H AR M AR 45 51 .
[3]that 5| T [ AL1E A1), AE 444 fears M) R4 15 .
(413 255 ) 1B 1R J5 B 5 (B4 4410 figures,

[5 )3 245 1a) S 05 1F 5 B € 1, 151 44 4] fire engines
and ambulances,

[6 55— that 51 5 [H 1% M A), ¥ 4 18] concern H) [H]
ﬁin,ﬁ??_/\ that 5|5 & W M A1), (& 4T 44 16 6] 20 the
construction company,

Deadly® fire in tower block causes serious damage
A terrible fire broke out” on Sunday night,
[7]leaving the Henderson Tower seriously damaged.
Emergency services estimate that the number of
deaths could reach 9. By this morning, 4 people have
been confirmed® dead. The fire has also left dozens
of ® people injured, [8]5 of whom are in a critical
condition. Lisa Mayer, 2@”“?5"5&“6{575%‘1“&61{{ ‘ones

E9T\§/h5 only suffered minor® injuries. She recalled,

A A A A A A A A A A A A Lo

“[10] [ was about to have a llathw when I heard
people Nsérearm\r;é ) ahd\ &oés \bhrkmg I looked
outside and the smoke was El?dﬁiﬁ{“?ngwlt was like
an awful dream.”

L7 VIUAE Sy ) ST TR VR 45 SRR S .

[8]of whom 5|5 & 1& M), 1541 44 15 people,

[9]who 5|5 & i& WA, &1 X5 ones,

[10]44) 43 Sh be about to do sth when...” /&)%) &
“%j\ﬂzgﬁj{%$ ,:'IZHﬂ’ ...... .
Mr Peterson, head of the fire service, confirms

[11]that a dropped ¢ ugarette ‘end on a Larpeﬁb of the
8th f floor started the flre and that the automatlc“ f1re

alarms did not g go 0 off® qulckly enough to prevent the
disaster. A team is alrrently 1nvest1gat1ng "% the
accident further.
(1114 that ¥ 5] 5518 M A),

Reading news reports critically
We rely on® news to learn about [ 12 ] what is
happening in _the _world around us. However, we
usually find that reports 5 on the same events contain
different or even contradictory® information. How
do these differences come about? ?
[12]what 5] S35 1H M A) .

[13] 1t is advrsable to remember that Journallsts

R A A St \(\, A VN O N PN N O

how they report an event Let's take the two news reports

T 9 e AR Pl S 3E BB e 4%
R AL T RN
TR e T AR R 2R
S5 AR BB N AT
SR BLAH O FE TN KT BE I
25 No {HPi EMBAP 4
TEME £ 9:30 42 B HLIE, A
2 15 73 ot 2] 1 Bl .
BE I, ke & B
16 t5. IHBTBN B AERE | 11
LA ERIE T K
ﬂ]i‘H‘uL*/\%kﬁfE’ﬁi
LA F) A S B R A
MLE

NEAELZEHDNR,
& B = E WA

FHM EEET —

CIR LR O R X ¥ N
FEEZ M, KRS
fTFZET N BT REIR B 9
Ao BISKE L, &l
A4 AT, Xk Kk
WL A=, Hd 5 A
ﬁ*j‘imi 29 % Y Fi g -
JLz— b [n] 12 35, 3% IE
FEYR R X W BTG 2
N R A A Y &%7%
AN, Jﬁlﬂ"@ 15 F i AS 3
Ko X1 — 7ol TEI
A"

B AR 5581 a3 A
AT ARIUE 5L, 9 HEHLEE |4
R — L5 1% T Xk
IR K B IRE SRR L
i TR b A HY 5 SR BHL 11 X
Yy, —2H N\ 51 H Aj TR
Y SRHGHEA T — 2 P

e F10 14 B 7] 152 37 (8] 4R B

BATR 59T ) Ok T
PeAr1 ) Bl e B E AR & A
FIEE . AR, F AT @ &
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BIE B X 2 25 5 2 e
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(5%

LB & RN R SEFEX
@Dtake ... as an example | on the Henderson Tower fire as an example” . We can see fTLL = it 2% e #k ko il W
ey A that the first news report pays more attention to” the AN R S E . S AT

@Dpay attention to i
@) contradict vt. HH ¥ &,
R B, BF

®in terms of FE-+---- JTTH
) NERREEE A E; B

=

Gfactual adj. H ¥ 35 5

= R

®instance n . I F, 4]

for instance |71, FL. 7

@ differ vi. A 55 = W

M

GDcome across {H4K & I ;

AR it UL,

.conclusmn n. &5,
W aE Il 25 BT IR

rush to the conclusion

ZQT ‘Fénlb

false adj. 4R, A H

SCHY AR R AR Ay, B

T 5 AN Rk Y

@be brought to light

Wiin R pi B R

minimum 7. & /M H,

B0 E adj. LS, &

N

maximum n. & K =,

BRIBE adj. a5

Z I

@informed adj. B &1 ;

A OGRS W) ;T

M

@sum v. K- EI’J?T‘D ﬂ“

,U\gft n.

%ﬁrﬁhm‘iﬁ] ,:m\}‘&,

sum up 4% ,Tﬁ%ﬁ

@accurate adj. 1E ) 7C iR

) 5 K5 i A0

@ blindly adv. A= il BB %

Hh s H H Hb

@commit vt . &K, RIE;

RCEE) 5 AE (R E )

vi. ZHOHENRT

be committed to 2SI T

@ discrimination 7. ¥% 7l

73, R ] s A, X )

X1

@ potential n. & 11, & fit;

nREVE T ENE

rescue efforts, while the second talks more about deaths and
injuries. When we read more than one report, we come to
understand an event in a more comprehensive way.
[13]AMh ENE &), Hip it B E1E, A
1% to remember ... YE B [F ) 32 1% ; that 5] 5 &% M 4);
which 5|5 & 15 M), 151 4 17120 different priorities,
[14] Even if news reports are written from basically

the same perspectlve they may contradict? each

other in terms of® factual® details, US]%E?XSP}EJE

changmg For instance®, the numbers of deaths
differ® in the two news reports on the Henderson
Tower fire. When we come across® such factual
differences, we should not rush to the conclusion@
[16 ] that one of the news reports gives false
mformatlon TInstead, check [17 ] when the reports

were written. News reports [18]Wr1tten at different
Saggéfz)fv?in event could contain different information
ﬁf\ﬂ\as new f facts are brought to_ llght@. Another
aspect Worthy “of mention is that Journahsts may
approach information [ 20 ]they get from research or
interviews differently. Sup\g(;smé mer?lmemr:gmemnwc?\sg}?ﬁcmemsm
estimates of the number of deaths vary between 5 and
9. Journalists may choose to present the minimum?

the maximum® or something in between in their
news reports. Therefore, [ 21 ] checking different

sources enables us to draw a more informed® conclusion.
[14Teven if IS ik IR 1E A,

5Jas 5|2 VR TE M A)
6 Jthat 5| S [A] {371 M A1), 4 4418) conclusion 1Y [R]437 1%
7 lwhen 5| R EEE M A),
8]
9]

SRR B R G 42 1)1R)ZH news reports,
as 5| B EERE A
T 28355 43 Sk %8 1 M), B4 44 98] information, M
M) 48 % % & %A that/which,
[21]%@@@%4’?3‘5% o
To sum up® , [22]it is wise to read news reports written
from various perspectives and at different stages. which  f
brings us a more accurate” ‘understanding of a situation.
We also need to be critical about the information TZS]WG
receive and remember not to blindly® trust [24]what we
have read. [25]Though Journalists are committed to”
presenting the truth, it is better thoWﬁgéM&ﬁM&;vﬁ
Jl?(fg})\rﬁéif Eﬁin NréTthEffeii “ownxﬁae;v“swreports ‘With great
dlscrlrﬁlnﬁtioﬁ@): éve\ry\ ‘one of us has the potential® to
be a critical news reader.
[22E R ENE SR, K it EIEREE, A
Eiﬁ@iﬁ' to read... 'f’EEEE’JIIn H j‘éf\‘ﬁlj%nln
written from various perspectives and at different
stages 1E %€ 1E , 1& i 4 17 15) 4 news reports; which 5|
S AR P R 1 AT B EEAS 4
[ 23 J1H) 26355 43 ok %€ 18 M AT), 45 4ff 44 18] information, JA
)48 % & A XA that/which,
[24 ]what 5| S R M4,
[25] A4 EE Gh), Hp though 515 ik R1E M
A)sit FEIER TR, A E AT to use.. fEHIEM ik,

[1

[1
[1
1
1
[20

VIF 3, 55— F o ) 41 T8
2 M SR TE R AR, 2R
W Z s e i T Ol
LFATBY A 1k — R ARGE
I, B A2 T A T M H A —
MO X

NG B R TN IUE: 3]
R M, dn] RETE
SEANT 5 WA P E L A
BUSC A  vh B) R R
=0 R IN Y Tl o S P ]
I, T F AR R KK
PHAS 37 1) 45 & b 9 BB T A
HAE., BRAIER LB
XSRS 22 S, FATIAS
%2 T T asie, o Hp
— i T B AR B 4 TR IR
A5 R . MR, B F Rl R
2w g 5 0. Bl & B
R P TR — 3
P A [ [ Be 43 55 64 38 )
B AT RE AL E A F A5 B
i —MER— 1R T T 2,
i ic # Bl RE 2 LLAS [ 1Y
77 Ak B A AT A 5 BR
AR RRER. BE
AR S5 Ak T ZE T A
HAES B9 Nz, i
10 AT L 5 7 A 47T A9 B
Vi) i S B ME R
R b ) ) A HfE . A
ﬁté%ﬁﬁ%%%@%m
REME A5 th B M SE M 4508

25 B 1) B A% b
B A 1 R FAE A [8] B B
B 00T OB R W R 2
2 XREME IR AT A T
i —A1E O, BATH T 2
e Ee N EI NN ERSERE A
WA IAEAEE HHEG
FAVZR B NS RE
EHICHAE T R2BLEAM,
F A m b8 202 AT H
L H I T, T R 58 4 AR 8
I ROE o A A R 6 PR
W, BAVEA NHA R
J R — 44 B K F1 B T
jEE 2
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Task 1. Fast Reading

Focus on the 2.

efforts.

rules.

tower block fire

_{ 1. put out }> The construction company had not followed fire 3.

The number of 4.

could reach 5.

Focus on deaths and 5.

Deadly fire in tower

Be a critical A dropped 6.

end on a carpet of the 8th floor started the fire.

block causes serious
damage

news reader!
———

4 confirmed 7.

and dozens of people injured.

Journalists may not have 8.
how they report an event.

priorities, which would influence

Reading news reports
9. News reports may be written at different stages of an event.

Task 2. Careful Reading

( )1. What is the journalists’ attitude to the
firefighters in the first news report?

A. Critical.

C. Pessimistic.

B. Favourable.

D. Disappointed.

( )2. How long did it take the firefighters to put

out the fire after they came to the scene?

A. Two hours.

B. An hour and fifteen minutes.

C. An hour and thirty minutes.

D. An hour and forty-five minutes.

( )3. Why did the reporter mention Lisa Mayer

according to the second news report?

A. To show how terrible the fire was.

B. To tell readers Lisa Mayer was in a critical
condition.

C. To tell readers Lisa Mayer was very lucky.

D. To tell readers how to survive in a fire.

( )4. What can we do to draw a more informed

conclusion when we read news reports?

A. Read news reports in a more comprehensive way.

Trust what we have read.

Check various sources.

oo w

Seek the truth by ourselves.

Task 3: Micro-writing
Be a critical news reader!

A fire 1. ( break ) out in the
Henderson Tower on Sunday night, starting from the
8th floor and quickly 2. (spread) to the
15th floor. Emergency services 3.

(call),
control the fire. Early reports estimated up to 5
deaths, but later figures suggested up to 9, with 4
confirmed dead and dozens of people 4.

(injure), including 5 in a critical condition. The
fire, 5.

and by 11 pm, firefighters managed to

was said to be caused by a dropped
cigarette end, raised concerns about the building’s
fire safety rules.

Different news reports on the same incident can
show variations in details such as 6.
number of deaths or focus on different aspects like
rescue operations or the investigation. When coming
across differing information, it is important not to
7. (immediate ) conclude misinformation
but consider the timing and source of the report.

To better understand an event, reading multiple
reports from various stages and perspectives is

8. (help), as it brings us a more accurate
9. (understand) of a
situation. Being critical and questioning the

information presented is important rather than taking
everything at face value. Remember not to blindly

trust 10. we have read.

Period Two Welcome to the unit & Reading—Language points

B = HEMRE

WICHEE

1. trap ot ¥ NB B R A4E, 264E n. FGBE, %
R ESHE s

110 & 22%4E SH=E REUESEBEZR YN

BfFER =EES
(24t P2) The fire, which is thought to have started
from the 8th floor, spread quickly through the tower

block on Sunday night, leaving people on the upper



floors trapped.

Jal H M BB R K BN AR T 9 B AR Pl £ E ) o A
AP I UL A =L Y=L DN (W] PN

| el 5

be/get trapped in PR AE - =5]
(2)set/lay a trap for... Sy BB E /PGB
fall/walk into a trap FE RGPt

fall into the trap of doing sth
S EAMCERNEE
(&R

(1) B A s

DHe (trap) into signing a contract

that gave away his rights without him realizing it.
@The hiker got trapped a snowstorm
and had to wait for rescue.
®Many people fall the trap of comparing

themselves to others on social media.

(2) 5e A+

the girl’s heart pounded with fear.

WA 70 T % ENSOEEER., (%
JE8E Z DS )

2. extend o JEAH(BEEY); 30k HE A $2 4L, 4
TR R AT R

(41 P2)By this time, the fire had extended to the
15th floor. ZRFEILES, KB E4AEF] 16 #5

- (1)extend sth to sb [ 3 N34 /25 T 34

extend an invitation/a greeting/a welcome to sb

156X % I /R

1 {5t/ F 7R A
(2)extension n. e M
((E3EaM)

(1) B E 2

DOThe (extend) of the road network

has helped local tourism development.
@The government announced plans to extend
financial aid families affected by the
recent natural disaster.

(2)—i% %

(DI want to extend my stay for one more night.

@[2021 « 3 1 A # ] On behalf of our school, I'd

- (1)trap sb into (doing) sth iJE ARG A (fi0) FE F 1y

like to extend our sincere and warmest welcome to
all of you!
@ The bird extended its wings in flight.

(3) 5E L)1

I want to

my parents and teachers.

e, L 1) e, A4 A B R0 2 3% s 0 B R . (2 S
B Z &)

3. construction . @5, EE,dEEY

(#:#1 P2) There is concern that the construction
company that built the tower block had not followed
fire safety rules.

A ATTH O 3 20 8 R ) SR W) IO T ST I B &
RE o

(1)be under construction = be being constructed

| (IETfE) g, (QEFE) @i
(2)construct vt. (&g, #E

[EFEH)
(1) JhpdH s
@D The local

residents are worried that the

(construct) of the factory may

pollute the environment.
@ The Zhaozhou Bridge,

the Sui Dynasty, is one of the most brilliant examples of

(construct) in

civil engineering in the history of the world.
(2)—M)Zi%E

The new stadium and

will be open to the public for free next year. (n.)

—The new stadium and

will be open to the public for free next year. (v.)
Frik B AR B, WA G 2 1) 2 AR TP

4. come about %4

(# A+ P3) How do these differences come about?
X L6 I SR ] AR Y 2

~come across EESTTIR S 5
Bk, B IREE ; 2E

. come along

- come out Hiok, B WG JFAE: (T
ESPCINGT |
- come up Pede S Bk CRHOHA )

T BB & A 5 (R /M) &
IR

. come over (to...) % &

come up with

Unit 1 The mass media %= £ 111
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(&)

H come #H & 515 0@ Y TE AIH S

(D Having lost my notebook for nearly a month, I
it under my pillow yesterday.

@ The famous singer’s new album

next month.
©)! to make sure the flute in her hand
was mine.
@For our generation, it is a bit difficult to be aware
of how our happy life unless we learn
the history.
(®She stared at the blank page, trying to

a creative idea for her story.
5. priority . fRSEFI, HEFE AL, EA
(##r P3)1t is advisable to remember that journalists
different
influence how they report an event.
A ) A A e AR i e 2 IR v ) R RE 4
A A ], 3X 25 5 M At AT ] 4 4] i3 — A A
"""""""""""""""""""""""""" k2 - LY Sy
3 J6A (1o Sy Aiin)) ‘
have/take priority over {4 F------ skl --- I
JEHTHY  BEL R PR SE

may have priorities, which would

(1)give priority to

(2)prior adj.

| i 6ty
_bepriorto T T
[E5EA])

(1)) dE s

(DThe trade unions must give priority to

(protect) the interests of their members.

@ Generally speaking, agricultural water consumption is
prior industry water demand.

(2)5E M)+

I disagree with the claim that economic development
should

. (n.)
FAHE 4B K e AR S8 T IR B R AP XA B
(1 85 1R Z R85 R 9
6. differ wvi. #H5 ;2 WAL
(#¢#1 P3)For instance, the numbers of deaths differ
in the two news reports on the Henderson Tower
fire. 1201, 56 T 5 42 AR A KGR TR B el 41 v
BT NECA ]
- (D)differ from Heow kKm0
 differ in A -+ 7 T AN
(2)different adj.

112 & 22%4E SH=E SEUESEBEZR YLN

be different from...in...
(3)difference n. ASE] 5 X 50

tell the difference between...and...

make a difference (to) (Ff------ YA S0 R AE
(differently adv. AR ASHL
(E2EMA)

(1) HAE s

OFrom then on, I learned to tell the

(different ) between what I wanted and what I
needed.

@1t is obvious that the two hats differ

colour—one is red and the other is blue.

®[2021 « 2B T %]

traditional tourism because it allows

Ecotourism is different

the traveller to become educated about the areas.

(2) 5E )1

Only then did I realize with one small action you can

HBIRE, Fe A ZR B, R E AT 3, R
RERT— A N AR P2 A g, (BER2RE 2 ¥ A))
7. conclusion . Z5ig it 450, 450 &0T,
B

(# # P3) When we come across such factual
differences, we should not rush to the conclusion
that one of the news reports gives false information.
L FATVEHIR K BUX A F 92 22 S i, ATA N 1% 2
TTR&w, N Ep - EHERES D 7R IRN
fFE.

i (1)arrive at/come to/draw/reach a conclusion

| e, WrE

i in conclusion MG 3
(2)conclude v. (i) ZE o, & 1k i 2,
| MG e
- conclude( ... )with... PLeceees ZEYT (e )
conclude from sth that... MIEZE sl - -
toconcde  MZgwRE
(EEH]

(1) s

DI concluded
that he was lying.

his nervous expression

@ The concert began with the national anthem and

concluded a piece of soft music.



(2)5E M1

After many wild guesses, we finally

. the lost key might belong

to someone in our neighbourhood as only our
neighbours wandered into the woods for a walk.
ZF L PIER RN, AL THE T —448ie . %
SR BHRE VT RE Jm T B AR T 00 A N oA R
T AR Ja R RE XA EAREO) . ()R 25 2 B4 )
3)—mZik

(2020 « # iz 7 A #] , we do

sincerely hope that your health will improve soon and

we are also expecting your early return to China. (n.)
— , we do sincerely hope that your
health will improve soon and we are also expecting
your early return to China. (v.)

IS, FRAN L i Ay BB A 0 f AR DL RS PRI A% AT
W R HOR [l p [ (RS VR Z (R AR )

8. sum up E 45

(41 P3)To sum up, it is wise to read news reports
written from various perspectives and at different
stages, which brings wus a accurate
understanding of a situation. Z# | Fr ik, ) 332 M & Fb
BAE B A R RUTE A (5] [ B 438 55 ) S ] 41 0 R W 2 2
2 X RE A BT B TR b TR — A E DL

- (Dsum n. £ T RURPCVIIINEY PR

a (large) sum of

more

(2)to sum up

(E%ERA]
ST

D , the project was a success

due to effective teamwork and careful planning.
S, T R b A A VR R S R % 5 H R
CERIRIR

@ As she opened the envelope and saw

, tears welled up in her eyes,

overwhelmed by gratitude.

BT IS £, F B — KRB, W HIH & HE, o b
FEH 2. (REES ZIHE S —&3h)
adj. JEU IS ITHY ;B RE B

(% # P3) Though journalists are committed to

9. committed

presenting the truth, it is better to use our own

judgement than rely entirely on news reports.

REFHICESN T R EM, Fo A5 5L A2
FATE CH RN ST, 100 3R 58 A BT 41 0E

i
3

(1)be committed to (doing) sth :
3 HO T (WO R H 4 S0 Hft
YNCOE = 1
AR PRIE AL (5 ) s 48 (BREL
B 1) )
vi. BN BT
commit oneself to (doing) sth
; LOIET (O RF
[X 43 : commit oneself to (do/doing) sth
; TR/ HRATE () 3
- (3)commitment n. TR, VF RS BN TR

- make a commitment to sh/sth

(2)commit vt.

S MICN R MR
((EEMA)

(1) A2

DHe is a (commit) and responsible

doctor who always puts his patients first.

@Driven by a sense of (commit), a

great many joined the army to resist the invaders and
defend the honour of their nation.
@ Chinese people are peace-loving and China is

committed to (promote) world peace.

(2)—MZi
The achievement of your goal is assured the moment

you it. (v.)

— The achievement of your goal is assured the
moment you it. (adj.)
— HARZ GO AR BRI SEBURA 1 PRIIE
n . FET O RENAR ; B , 2
(# # P5) To sum up, being a good journalist

10. curiosity

requires writing skills, curiosity and commitment to
finding the truth.

MEZ M — 2 e T ZBERY a0k
BLEAB Y

(1)out of curiosity WA

satisfy sh’s curiosity P NI S
(2)curious adj. U&7 1Y 5 SRFNAR R 1Y
" be curious about PO REEREE SR I B

be curious to do sth R M R
(3)curiously adv. 25 b
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(E3ERA)

(1) At ss

MD[2022 « 2B Z % ] So Mr Peter Cells, I'd be
curious (know) what were the early
connections in your life that led you into the art
field.

@Amy stopped by Laura’s room and

(curious) found all her flowers gone.

(2) 58 R /n) ¥

(D He opened the letter addressed to his sister

HTF e MR IF TS ARG . GRESESZ
MEMS)

@ Knowing you Spring

Festival, I'm writing to invite you to celebrate it
with us.

A RO B AR B A, BB AE E8OE AR A AT — A R
WET . (WHAXEEZBIFR)

aEBEW

1. (## P2) The fire, which is thought to
have started from the 8th floor, spread
quickly through the tower block on Sunday
night, leaving people on the upper floors
trapped. J& H % F i K KB EE T 9 85 IR &
JURE| B YL N 7wl DA =R 7o) =Y DN (W G o AT

o /ﬂﬂllx\it """"""""""""""""""""""" :

leave + Eif + EiEtMEIE

(3w RE)
A leave AR Z 1A , 7R “fii/ik--- - f4p S Aol
R, W IRE SR (B =i + BB e i), Bk
AR/ T

(1)leave + sh/sth + done, 3& 7 5 i FIr Ab A4 AR 25 Bl 3%
RAEC A5 (TR IR IEZ B A R )
(2)leave + sb/sth + doing , &/ i 52 N 2 54y — B
RF(RIBMRIBARIEZE S ENRR);
(3)leave + sb/sth + 441 /JE 25 16) / B i) /A i) JE 15
(E3ERA)

(1) BaE=

(DHearing the bad news, he hurried home, leaving
the book

@ Exercising two hours left me

(lie) open on the table.

(tire), so I must have a rest now.

114 58 22%4%E SEE SEUESEBEZR YN

(2)5E )+

@O They covered him with a blanket, only
. (expose)

A2t 35 EBE -, HIE ) G R R

@The flood destroyed everything, thus

HOKE R T —V1 Lkt R e Bl . GREEEE 2 1%
S )

2. (%%t P2)I was about to have a bath when
| heard people screaming and dogs barking.
FAE PR, 5 ARWT B AT 22 0 75 A Y
e ABIAT s 3
| Sb be about to do... when... |

(3R]
(1)Z4) >k “Sh be about to do... when ... " 41) %Y, & A
“HENIEZ A XS eeeee " Hop when s 7], B

kX A2 T at this time,
(2)when {1 % i8] /) F) IR A

(DShb be on the point of doing... when...
N EF e X e

@Sb was/were doing sth when...

RN IETEMOE SR, X (ZE8R) -
®Sb had just done sth when...
HNIM e X e
(E2EMA])

(1) 58 m) ¥

(OMy hand

the doorbell of Aunt Evie’s house.
3R ) SRR IR A B TR I, ) FAEE R, (B
JGEE ZEMS)

@They

the express boy came to the door.

MATTR AT 5 , PRk SURER B 7T H .

(2)—M %%

Tom the window when his

I rang

attention was caught by a bird.

—Tom the

window when his attention was caught by a bird.
DIEZ R B P, X — A S5 7).
(REEEZHEMS)

3. (# # P3) Therefore, checking different
sources enables us to draw a more informed
conclusion.

P, £ AR ORI TR ATTRE BB A5 th ST T SER 2518



rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr T S —
Bl A ) (G TE )V E i

UEI‘ZMEE]

(DB & (EEHEEEEER AR EL N — K

) =Y ) P B B AR, T 3l ) R EOE

(2)sh 20 (e ) e BN, A A it EE R F0E,
MEah 4400 (FETE) J5 85, WA .

It is useless/no use/no good/a waste of time + doing
sth. 3L To Y /3G /A 5F AR 1 /IR 2%
I} [E) #)

(3) B AW () /EEER T LA | &0 & 5 0,
¥4 i B 44 1) Y A2 4 45

[E5ER)
(1)) IE s
@ (expose) to very

loud music makes it possible for young people to risk
going deaf.

@Reading literary works (be) one of
the things that he likes to do most.

(2) 5E W /m) ¥

’

and we should do something to protect the balance of

zoology.
DT PE ) NS TR 2 I 1) 1), AT 2% Al 2 A 2 R Ok 4
MY, S SEZNYRS)

Period Three Grammar and usage & Integrated skills

BEEP

. accuse vl.iEH,EiIF
(?&M P6)His paper published articles about politics
and social issues, accusing government officials of
dishonesty and wealthy people of not paying their
taxes. At AR 4% T8 5¢ T BUIG AL £ ) A S &

ETEURE S E Nk B,

; (1) accuse sb of (doing) sth = charge sb with

(doing) sth s e JpasE e\ (fi) Hh
- be accused of .. HARFE :

(2)the accused Wy

- (3)accusation n. £< 2

e
- make an accusation $i H 54

{/EB-/EEE}
(1) B s
(D The

innocent by the judge for lack of proof.

(accuse) was declared to be

@ There was nothing in the record to show that the
foreigner’s complaint was justified and the Chief of
Police denied the
)Mk S

She was charged with using the company’s money

(accuse).

for her own purposes and was being questioned by
the police.
— She
company’s money for her own purposes and was
being questioned by the police. (& X h)kE)

2. witness vt.& vi. & BT E) (BLHL
SO L WOIE; B 5 AFuE 2 R n. BE W
WEN IEN

using the

(##1 P8) The past decades have witnessed the rapid
development of online news media.

I 2B A ULAE T 9 4% I A ) PR

(1)witness sth H i/ Wk

(2)be a witness to Hii/BOW-
 bear/give witness to - fFUE/UEW]
[(E%5EM)

56 i)+

@O The girl let slip that she was

the accident.

M ZIe i i B o 7 %38
@ These ancient buildings

in this country in the past forty

years.
X @ ULIE T XA E T E W AR B B R AR

it o (1%@54’!5221%1‘5&?)

3. spring up RGE P, ARk

(##F P8) At almost the same time, news websites

with no print editions sprang up.

JLP-55 e[ i), 35 A BT R i %) 35 e 1) 3 0, 9 R ke .

- (1)spring into action (A HLE$EE) AR TAE (&
1780 ) ek :
~ (2)spring to mind AR RS (B A E])

[Img?m-] spring ez 18 A, Hid X K 2 sprang,id %
437852 sprunge

(E2EMA])

H spring AH 558 15 1) @ 4 T UE 2

(DIntegrity and honesty are the words that

when we talk of the man.

@New theatres and arts centres all

over the country last year.

Unit 1 The mass media %% & 115



@ When she contacted me to ask for help, Anne and I

4. interaction «.Hzh; HA/EH
(#t ## P8) Interaction was also encouraged as

readers could post their own comments.

HE WAz B S, oA E T LUL R A C i PFie .

~ (Dinteraction with N
- interaction between...and...

L Hleeoen A R
SEUR VA58, A A s A E

- (1)interaction with

(2)interact vi.

| mw , AH EAE
. interact with... Heeeen U/ AHEAE H

(3)interactive adj.

(E3ER)

(1) At as

D[2023 « 75 %42 E Il %] They surveyed several
hundred park-goers, asking them to submit a written

summary online of a meaningful

(interact) they had with nature in the park.

@ (interact) teaching methods being
carried out in the school arouse the students’ great
interest.

(2)5e /) ¥

Show a genuine interest in what your classmates do,

which is a good way to start

XoF R B[] 25 B AR 69 S5 28 B H R T ) %8R, X R
SN s k. OIS EZRUE)
5. (# % P6) Pulitzer was the first to
advocate the training of
university level. ZF|%5E &4 — MBS E KF 2
X FEHEICE A

journalists at

CoT /ﬂ;_}lglL\\Et """"""""""""""""""""

A e R VR E T

(134+6RE)

(1) 28 v i) g J 250 im) Bk )5 250 0m) T 25 1) s v 2k %
the next, the only, the last, the very % im){& i,
WA E ARG B E T

(2) BN AS E A & T IR HI R A Ml 5 44 38) 35 DL i)
A plan,
way 4,

ability, chance, opportunity, time,

116 & 2R%4E S=E REUESEBEZR YN

i A T AL
Wb TR A T

(EFEMA]

(1) Ay

(D The journey gave him the chance

(study ) various living things in their natural
environments.

@ The ability

important as the idea itself.
@ The best way

willpower is to make it into a habit.
(2) 58 /m) ¥

To my great delight, my wish

(express) an idea is as

( strengthen )

has come true at last.
ARAEE B RS WEENERRTFELHA T,
(G BB VEZ iR 4T)

KRR
i3 & 52 A B

— I ETHIHE X

FoRTEd 2R — AT & &% A 5EK 7 13
Y, R a2 0 28— R b ) S 52 ey B 2 2R R 4
1E 5 — A EATsh 2R 258 7 i FEAE.

T ERTHSEIE K

i 2 5 it B “had + 3 2% 43R A

= I ETHEONERAE

1. FoRid £ 5 — 208030 1F 2 B & 58 B 30 7F 51
FAERIRZS . %A by, when %5 5|5 i i [a) 4R 15 1F
bR, WA LU — AR R i B S E R E R & ]
Mg B SORFE R

When the explorer hurried to the destination, the
others had already left. 43X Z4%[ #F Wi AT 2] H
1) L B i, HA A BB HF T

By nine o’clock last night, we had gotten 200
pictures from the spaceship. ZFJWEBG 9 S, T A1
ZRR B T MY R SR 200 sk .

2. X ENRE MR, -HELLS TR
— I () A B AR BARZS , HE A for, since #4) A B T AR
HEM . .

He told us that he had done the scientific research
for 5 years.

s R FATTMAOX TR E R EZ 5 4 T

3. 3hid) think, want, hope, mean, plan, intend %
i 22 sE b SR mid B R W S B A A AT
R EES%. .

Moved into tears, Helen had never thought she
could receive so much help from her classmates.
MR T THRTE , i MORAE S B 2 RE1S 3 [H)
AT 2 A )



We had hoped to be able to come and see you.
TR A LRERE FEIR

4. HAE told, said, knew, heard, thought £ 34 J§
B FETE N a) (B Ta) 42 5138 ) b, X I A o i) 3l A &
AEAE EA)h RR i B EEZ i,

She said that if she had known what lay in store for
her, she would never agreed to go.

it 156 01 SR SRt K DG A4 R A SRR T
5. FEARTE ) HE i 25 A4S 6] i) ) 2 A= 1) A 3 4
R AR IS R e o R AR TR S, H —
o I, % B when, before, after,as soon as, till/until
515 .

When I woke up, it had already stopped raining.
RIS, e 245 T .

(BIDRE] 7E before, after 5|5 iy i [8) 4R 7 M A1)
b, F before Fl after A8 B B 1K T ahEM S G %
R A FE NARRBSER B, N E N2
— e .

After he arrived in England, he worked hard to
improve his English.

LR Brr ) R A K ot = K (R T N

6. i 2k SE R I H [ g ) A

(1) E1iE + had hardly/scarcely/no sooner + i % 43
i) + when/than M ) ( A A) H — M i 22 i )5 24
hardly, scarcely, no sooner {3 /) & B, £ /A) 34T
o EI%E .

No sooner had she opened the paper bag than
everybody cheered, “Happy New Year”.

WYY FFAREE , R ZAR IR AR PR

(2)1t was + — B[] + since M\ A1) (MNA) i 26 58 i
).

It was at least three months since I had left
Beijing.

REFw220EHE34MNHT .

(3)It was the first/second/... time + (that) M 4] ( A
AR E SR .

It was the first time that I had chatted online in
English.

A B 5 — IR BETEZE R B

(4) 4GS L FEHET) + by the time... (—fid £ 1)
e

We had got everything ready by the time they
arrived.

e 2] 8 2 Hif, AT L — YIS T

(5)m) 7 (3 £ 5E R} ) + by the end of ... (FRid %
FRY IR E))
By the end of last term, we had learned English at
least for four years.
B BRI 2D 8% T ERE,
PO F R Fek b A — e R BIX B
1. —fid B RoREg 2R AN ESAFAERIRE,
T 25 58 B N R R AE T 26 28 — i | S s 7E 2 w2
Z A AESCIRAS B3 B it 57, e
R —IVER AT S — Ve Z AT, 5 i 2 58
(1
We had reached the station before ten o’clock.
10 JBh Z A AT Bk ZE v .
2. o ASERE 5 — M JukER Rl LLRE 2 (1) L R oR
& E s apik g E N HE SCH AR
He had done the work at six o’clock.
FE 6 mUBP ) B 2 28 SE R 1 X I TAE .
He did the work at six o’clock.
s AE 6 b i) B g A Y 3K I A
(SE6E L)
O HnigkRR
1. He got home and suddenly realized he

(leave) his key in the car.
2. How I wish she

medicine last night.

(take ) the

3. By the time he was twelve, Edison
(begin) to make a living by himself.
4. 1 (finish) my homework before the
supper was ready.
5. It was thirteen years since he

(visit) her last time.

6. It was the first time that I
such a moving movie.

7. He (teach) English in a middle
school before he came here.

(see)

8. I (plan) to meet you at the

airport, but someone came to see me just when I was
about to leave.
O i
1. No sooner than the
lights went out, leaving the audience in the dark.
T MGG KT OBRUAE K T, AR B — v R

2. She was surprised to find the fridge empty; the

children !
b R LUK RS A 2S00 s % A R AR U T
3. 1 some

money, but he didn’t ask.
AT 45 At — S04 | {H s I AT ) FR A oK
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O sERrAR

Last week, I realized that I 1.
(forget) to send the important e-mail to my boss. I
2. ( intend ) to it the

previous day, but I was so busy with other tasks that

send

it slipped my mind. I was very nervous because it

was the first time that I 3. (make)
such a big mistake. Fortunately, when I mentioned
it to my colleague, she told me that she 4.

(send) the e-mail on my behalf. It was a valuable
lesson, reminding me to always prioritize and

complete crucial tasks promptly.

Period Four Extended reading & Project & Assessment
REBIBEERER WIFE FHERY
Gl B EY SEEY

(Dadvertising n. ] & i&
o) I 4

@ persuasion 7. ¥k, X
R R

@ in short A 2z, & M
52

@refer to FEMY R &%,
B W &

®in other words 1 52,
3 /00) T 150 5 UL A

© persuade vt. 18 ik ; i
15 Mk

@Dbe linked with & ------
HEHE

® mass media K HRALLE
© advertisement n. J
HoRFE T EwES, T
B A%

@ interactive adj. % H.
A BB 5 AH 5 Y
@ hand in hand F i F
b, 335 TFHb, 55 U1 GG b
@ channel n. & &, &
o LG BE ; Tk
KT

advertiser n. | % ;
JoE NG AR
HH

@ peak adj. 7 U I Y
B, Fewn BEE) n. TG, Ve
UG 5 1L 0G5 2R v G B
U, 3R B i S A

@® advertise vi. & vt. fif
JUR VR AR
JEBL, EAL

in addition to % #4p,
Bz ZANIE)

@boost vt . {di H4 | | fdi 3%
HE n. ¥ K IR E; W),
W h

@ promote vt. {¢ &4,
B AR e T ST

Advertising® : the power of persuasion®
In just one day, a person can see hundreds of
marketing messages. Advertising has become part of
modern life. But what is advertising exactly? In
short” | it refers to” the activity of promoting a
product or service. In other words®, it tries to
persuade® people to buy a product or service.
The history of advertising has always been closely
linked with® that of the mass media®. From the
ancient simple advertisements” painted on outdoor
the interactive” ones in

signs to colourful,

smartphone apps, advertising and the mass media
have developed hand in hand® . As media channels”
have grown in number and type, [1] so have

advertisements.

PSS NN,

(1] 2532 so 5l MBIy, B A 4",
FRH— A EER I EE M WEN TS .

Because the mass media reaches so many people, it is
a perfect vehicle for advertisers®. If an
advertisement is placed on a popular website or on TV
at peak” times, a huge number of people will know
about the product or service [2]it is advertising® .
In addition to® making people aware of a product or
service, a successful advertisement will also create a
desire to buy, [3]thus boosting” business. [4]That
is why when a company wants to promote® a product

or service, it often launches a mass media advertising

[ 2 JE 263845 M 7€ VB M), 184 the product or service,
A48 i 5% Z& AR that/which,
[ 3 BAE 53 1a) 8 1B A 45 SR AR
[41AA4) K ENE G 4], He why 5153855 WA, A
) when 51 50 [BRIRIE A,

& RRE NN

RN, =D A
RERZ B A FEHMEE.
Jal B 2R ok BUAR A I Y
— iRy fH)T B R AT
W 2, ERH
B — b i SR 55 B35 3
WEZ,e0H5) A Bk
AT S5 — b bt AR 55

JTEEIR —-HE R
AR AL W B T SR A O
MOF A bR R BT b
B T, B RETF ALY
EEHEEZ BN
)T R AR AR E 22 3
[Fl % Je o Bt A Rk R JE Y
BRI,
WAEH K

PRl kg R AR R i 2 fih
R AZ N, ER]H )
—ASEE B WRTE—
AP 19 3l A LYY H B
B4 I B — ) i R
2 N H#R 22 JHg BT H A 1)
PR IR 5o BR Tk AT
TR IR 55, — s
) AL 2 R N AT T
AR, DA i 2E R M T
LYK N R /N
RHE A ) — ™ b 5K 55
B EEE SR R AR G b
V-3 Y T
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(5%

YRR

IR R

SEEX

\

Opsychology n..[>F, D>
PRERAE ; O B A

purchase vt. 3L, Il 3E
WS SR 5 e S B 2R
VY SL I H

@) memorable adj. ¥ &
1), 22 S

@slogan n . kRig, 15
@appeal to %f----- FE AW
5177 R B E

@teapot n . ZiE

@a variety of

H RSN

@get across P& ik, HHH
e e PRI R
@employ v. 38 M, i {l;
Jet

@ brand n. fn B 28 B
S8 B

@) ambassador n. F i,
&

GDplacement n . 2

@ rating n. Y W XK, &
X, %)

@ sponsor vt. % By; ¥

I R EEETE SRR B
n . BEBNRE s oh 2 E T B4R
EAIUPN

@ feature v. LK E
BB BL e O R AR

Gabsorb vt. PR, E 7 ;
W s W 5 AR

@ have an effect on

behind creating a

[5] Based on the psychology
desire to mblﬂl, ‘advertisers have developed ways of
persuadlﬁg people into purchasing® their products or
services. A common techmque [G]to make an impact
is [7]to chegte a memorable? slogan Slogans use

A A A A A A

simple but impressive language [ 8 ] to make us

remember_the product or service being advertised-
Some of these slogans may also appeal “to? our
emotions.

For example, a slogan may connect a fine china
teapot”? [ 9] it aims to promote with our pride in
having good taste. You will hear a variety of®
slogans [ 10 ] any time you watch TV. Think about
your favourite one. What makes it spec1a1‘7 And what
message does it try to get across®? A slogan
[lljwhlch communicates an idea effectively can boost
sales and even become part of popular culture. That is
the power of memorable slogans.
(515 24 ) s B VR AR 1 o

[6 14 A JH1BAE € 1 , 151 4414 technique.,
(7] X IBERIE,

[8 A ERIIE to make us... VE H BPIRIE ; BUAE 23 10)
E being advertised /E %€ i , {51 product or service,
[9 ] 283553 b %€ T8 N A, 1B 1 44 1) teapot, M) 44 B
% Z A4 that/which,

[10]any time 5|-F: i} [a] AR 1E A

[11]which 5|5 % & I\ 4) , 18 4417 slogan.,

Another technique [12 ]advertisers often employ is
to link their company or product to a “brand®
ambassador® ”—a famous actor, a sports star, or
even a fictional character. Think of a popular fast-food
restaurant. Does it have a brand ambassador? Is the
brand ambassador popular among potential customers?
[1 ]The more we like the brand ambassador, the

more we will be attracted to buy the p product

NG N ST

(12 H 2 345 A 52 15 DA, 1B 4l 434 technique, M A1)
%‘Hl%ﬂé 1% ﬁﬂ that/whleh

}:1!‘-2 , %’fj‘j“ﬂk‘ ...... ,j}L& ...... R

Of course, some advertisements are not so obvious:
product placement® is typically used in films with
huge box-office success and TV shows with high
ratings® . Some films are now sponsored? by leading
brands, [14]§£1\ti‘?‘i&@i@&%i’ﬂ?ﬂi&%&ﬂﬁf
f11ms

, the + HLELZL -+ ")

\\\\\\\\\\\ . Other types of
mass media use product placement too, including
video games. [16]lt is not uncommon for sports video

game series to | feature“ d1fferent in-game equ1pment

with real ‘brand names. We absorb” these n marketmg

messages without thinking about them too much, yet

they will probably have an effect on® us [1 ]ElJle
ne’);/tmtfivr\nfevvye go shopping.
[14Tso that 5] 545 IR 1E M A1), so that 25k “H L,

[15 )3 2545 1R) S 15 1V 8 1 , 1541 42 1) WatchesO

[16 A4 it YEIE A FIE, AERIEIE to feature... 1
HIEW F1E,

[17 Jthe next time 5| S H} )R IE N A) .

BT W LR S
B BRRAE, TR L T
EZ LN N (A i
Bk %5 5 . FEAE R
B — AN LB 15 2 ) i —
AL NMETS W bRIE . bR iE
FH T BEAH A N B RIR )
B R ATIC A B E AW
FEARB IR S . Hop—SupRiE
DT RE 2 ke T A 1 0 1 & .
B, — ARG el e 3T
BB ENERT S
BAVE R0 S AL B 5
JRER R AE — S, AF AT B TR)
VR v AL # £ W 3] &% Fh &5
FERO BRI . M — R Ik &=
WE LA . A A%
w7 T 5 e R A IR A4
Gl —ANEEAMLER
RHbRIERE R b R
El‘ﬁj/ﬁﬁifhﬂ’]g%ﬁﬁ}o
XA A N ME TS AR 1B Y
&,

I A R ) T
— PR T R B AR AT R 2 )
W TR T N P
ek —h%%@A\
PEE IR, EE R —E
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(5%

YRR

IR R

W

RN

@digital adj. B 7R,
i)

) personalized adj. A~
e

®discount n. ¥ vt . 4T
P Ny R SR
@tailor vt. T 1)HI1E, &

fif n . #4E

In the past, advertising was all about reaching as many
people as possible with the same message. Now, advertising
is becoming more digital® and more personalized” .
Already we may see online advertisements for products or
services [ 18] we have previously searched for on the
Internet and we are very likely to receive special
discounts® and promotions [19]targeted specifically at us.
In the future, advertising will be even more about
understanding individual customers and sending them
advertisements [20]that are tallored‘) to specific needs.

[21]Not only will this make them feel more Valued and

DA A NN

enable them to see What they are most mterested m but it

will also help compames target “their customers more

eff1c1ently to have a posrtrve effect on sales

‘é Hﬁ?@% 1”(17 that/ Wthh

(19 13 243 1Al S VEAE e 1 , 18415 44 10) 1R) 2. special discounts
and promotions,

[20 that 515 i 4], 1811 44 18] advertisements,
[21]74)24 not only & F41) & HME12E4), H what they
are most interested in JFEIEMA),

TEd %, HWAEN T
ERATHE 2 1 N A5 2 R AR Y
58 BUIE, 7o MR B %
TAL, BORBAPEAE, FATT
ARECATEM EFF] 1A
LARIAE R L4220 1 7 ol 2
55 BOAE 4 o, FATAR vl
RESWCEN L T 1B 0 AT B0
I AfE . AR, T
TR E 2T AN
FH A1 38 R E T oK
B o XA 2 ik AT
iJEﬁﬁHﬁ ik A1 B B

B O ER B ARV, Ty HLIA
b%'?HJJ/A ) T A 0 i
&, O R E TR BUR
AL

Task 1. Fast Reading

Advertising: the
power of persuasion

—4[ Paras. 4—5 ]—[ The 2.

of advertising

F[ Para. 1 ]—[ The 1.

4[ Paras. 2—3 ]—[ The relationship between advertising and the mass media ]

advertisers have developed ]

Task 2. Careful Reading

¢ .

advertisers?

. Because it is very cheap.

. Because it has a long history.

Why is the mass media a perfect vehicle for

4[ Para. 6 HProduct 3.

is typically used in films and TV shows ]

of the advertising

_[ Para. 7 ]—[ The 4.

( )S.
OMore digital.
@ More positive.

What are the characters of advertising now?

@More valued.

@®More personalized.

A

B

C. Because it can reach people quickly.

D. Because it can reach a large number of people.

( )2. Which of the following statements can we

learn from Paragraph 67

A. All films should be sponsored by leading brands.

B. Product placement in films and TV shows may
affect our decision to buy a product.

C. We can clearly notice all the advertisements in
social media.

D. Product placement can only be used in films and

TV shows.

120 & 2R%4E SH=E SEUESEBEZR YN

A. OO B. ©@O®

C. O® D. @

( )4. What is the future of advertising?
A. Desperate. B. Promising.
C. Disappointing. D. Changeless.

Task 3. Micro-writing

Advertising: the power of persuasion

What is advertising? In short, it refers
1. the activity of promoting a product
or service. In other words, it tries to persuade
people 2. (buy) a product or service.

The mass media and advertising have developed



hand in hand. If an advertisement 3.

(place) on a popular website or on TV at peak times,
a huge number of people will know about the product
or service it is advertising. A common technique
4. (use) by advertisers to create a
desire to buy is to create a memorable slogan.
Slogans use simple but 5. (impress)
language to make us remember the product or service
being advertised. Another technique advertisers
often employ is to link their company or product to a
“brand ambassador”, who should enjoy 6.

(popular) among potential customers.

g =
ias

iR I

ReRECAL

1. persuade vt. PifiR;ifEIR

(#:#f P11) In other words, it tries to persuade
people to buy a product or service. 4K, B ()
) I AR AT 2 0 3K —Fh = B 5 o

- (1)persuade sb to do/into doing sth

‘ T E YN e

persuade sb not to do/out of doing sth

| BRI N A S

- (2)persuasive adj.  HHR I, S NfE IR
_(3)persuasion n. B MBLAED
(EFERA)

(1) A as

(DOnly after much

Ellis had she agreed to hold a show.
@ After Jane made her

speech, the committee members agreed to her

(persuade) from

(persuade)

proposal.

(2)—hZiFE

D[2022 « # & % 4 I % ] Public service
campaigns have tried a wide range of methods to

their phones

when they are behind the wheel.
—Public service campaigns have tried a wide range

of methods to

their phones when they are behind the wheel.
NIRFIEH C B T 2R 7 R IR AATTHE I
ZEWCT FAL
@My parents tried to
, but I sat tight.

—My parents tried to

, but I sat tight.
T A BRI AT NN E HER BRI,

Of course, some advertisements are not so
obvious. We absorb these marketing messages
without thinking about them too much, yet they will
7. (probable) affect us the next time
we go shopping.

In the past, advertising was all about reaching

as many people as possible with 8.

same message. In the future, advertising will be

even more about 9. (understand )

individual customers and sending them

advertisements 10. are tailored to

specific needs.

BEEFER RRES

2. advertisement
HEAE

(##1 P11)From the ancient simple advertisements

T R TS, )T

painted on outdoor signs to the colourful, interactive
ones in smartphone apps, advertising and the mass
media have developed hand in hand. M\ F 4R & L iH
IR A Y U et - R IR VAR = e o 4
AR D= = 3\ AN 3 ARG B o

(1)an advertisement for  ------ w4 :
- (2)advertise vi.& vt. U SRS PAY T

1 TERS ; R, B AL
advertise for AEHE - SR RE
(3advertising w. ] L T
((EEMA)

(1) B A)3E s

OWhen I passed our local airfield and saw an

( advertise ) for trial

flying lessons, I decided to book one.
@1 would like to apply for the position
(advertise) in yesterday’s newspaper.
(2) 5E R m) ¥

You'd better

look after the garden while you are on holiday. /R &
fee it Fe I I — A ACRIRFEAED . (MH X BEZ
AWAE)

3. get across il ik, HELE L - PHE2E
(##r P11—12)And what message does it try to get
across? 1M H'EIXEEE 4G E?

" getalong/on with - (RIBR)AHAL; HERE
get away with

a person to

get down to doing
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- get over i, e ; vk (A
UUSEY IR Hri A i ok
get rid of e L

get through SE 5 A 3

[(EZER)
(1) get MR B TER & Y B EE
(D We tried to
wouldn’t listen.
@ We should

the good ones.

our point, but he just

our bad habits and keep

@1 slowly calmed down and hugged him, telling him
that I would be willing to help him his
difficulty.

@He succeeded in the driving

test on his first attempt.
(2) 58 ) ¥

DI can

it’s lucky for me to have considerate teachers.

T ZEATME ARG, HRARE 2 HHEMANR
B, (SR = AT

@As promised, he

all the materials for the doll house a few days ago.
JUIR At 40 24 F 463 vhe 2 Sk ek )22 09 B AT A8

4. absorb vt PRfiE, FEE WIS A TRER T
(# #r P12) We absorb these marketing messages
without thinking about them too much, yet they will

my classmates and

probably have an effect on us the next time we go
shopping. FATEA £ 2% I AE 7 X 288 815
B ENTA e S FERAT T R B %5 AP A
S

- (1)absorb one’s attention  WZ 5|3 A B1F &
(2)be/get absorbed in (doing) sth

AWBET (WO RF
EINCIEVON

(3)absorbing adj.

(EFERA)

(1H)—i % X

(D Plants absorb carbon dioxide from the air and
moisture from the soil.

@Her ability to absorb information is amazing.
@ The cartoon absorbed the children all afternoon.

(2) 5 A+

(DJudith lay on the sofa, her book.

122 & 2R%4E SHEE SEUESEBEZR YLN

gt UMY R b, 2R AE ., (RELEEZ
MEMS)
@The old man waved his hand, trying
as they passed by.
YAz i, B ANE T IR E R S MBI, (B
JGEE ZAERMS)
5. amuse of. ($2fH) il ;IEK
(# 4t P13) After lunch the residents and the young

volunteers amused themselves with art activities

which included Chinese painting and calligraphy.
PGS JE BRI AR AR R AT A A 4 e e R
TENIZARES B IRA R,

(Damused adj.  SEAHEFSER Mtk FP0E
ENEN AT

| (3)amusement n. ISR TTAE M

to one’s amusement i 3 A EE) 152 1) :
HEHCRT DR ML, BT 2 , 2%

i (1)amused adj.

(2)amusing ady .

- with amusement

SO < . S —
[E%ERm]
(1) #f s

O The audience felt

much and was satisfied with his performance.

(amuse) very

@ Some passers-by stopped and watched the children
playing football with (amuse).
@ Not only was the film (amuse), but
also it gave us a valuable lesson.
(2)5E )+

, his false beard fell off when
he was performing on the stage.
IR BN A 2, M AE & b 3 T I ) i T
7ROk,

GUER

1. (##f P11) That is why when a company

wants to promote a product or service, it
often launches a mass media advertising
campaign. S R4 — R A Al T —Fb
FEEREC R 55 B, B S E R AR AR Bk
Wl

e ABRNX e 3
3 That is why ... |

QRS
(1)This/That is/was why ... X /I8t & - - B A .
(why 5| S RIEMNA), FREGER)



(2) This/That is/was because ... X /A8 &K Fp--- ---

(because 5|5 FiE 4], LR A

(3) The reason why ... is/was that ... -+ -+ [ J&
oo (why 515 %€ 1 WA FETE ) b AR AR 3 5 that
SIS R ENAY, R

(&R

(1) ) iE s

[2021 - #7 & # 42 B ] % ] Rome can be pricey for
travellers, which is many choose to
stay in a hostel.

(2)—mZiF

The earth looks blue from the space.

71 percent of its surface is covered with water.

—71 percent of the earth’s surface is covered with

water. it looks blue from the space.
— the earth looks blue from the
space 71 percent of its surface is

covered with water.

HBR MK 25 T A A8 1), A I A e 71 06 11 3% THT B
KB (WSS VEZ R )

2. (##t P12) The more we like the brand
ambassador, the more we will be attracted
to buy the product. {7 =2k 5 g kA, T Al
LT 25 e R 5 | 2 g S 7 it

R MBAK ;

the + HLACZL ... , the + FLEZZK ...

(3 RE)

(1)“the + HLAE %K ..., the + ASZL ... " Ay “ - - ,
e " RN G B KE A E AR AR AR A B — A
“the + ML 2R 8 AH 24 T b BCAR T8 D AT) B S AR AR
TN ) (7 28 7 8 R 3 SCIT , DN AR) Y — i B AE B 7R
F42k) G —A“the + LR " @ 5 A 4 T £ 4) 5
(2)“HHE R + and + PRES R KR “RESR B ------ 75
WRLZZ IR, WA “more and more + £ 3% 111
AR

(EFERA)

56 A

(D The harder your son works at his lessons,

WRILF-2% 21 8055 0y AR I 2R 20 i 25 B K o

®@ I thought about my actions,
my heart felt. FBAE B 2 89174, O Bt

MTE ., (RESEEZ0HME)

3. (##t P12) Not only will this make them

feel more valued and enable them to see
what they are most interested in, but it
will also help companies target their
customers more efficiently to have a
positive effect on sales. ;X A~ {X 2 il i1z &
SZ AL IATTE B B O ORI A PG, 1 HLL RE
5 W o> wi) BE A SO R P X B A R AR BRI

T B |

not only... but (also) ...

(IBHIBRE]

(1)not only...but (also) ... B “FAL -+ mH:---- ]
FHN T, T e PATE ), B AS A vk AR A 9]
R B ) R BN R) e also A BT LLAS I

(2) & 4% 3% 70 & i o, 18 1 3h 38 00 Bl g Ok
JE 0”5

(3) M4 i 3218 LLAM B9 )i 53 I, 25 not only i T 4)
T, o B ) - A0 R 48] 5 but also J5 Y
EFSCES

[iRE#RR] B notonly...but (also) ... 5h, B4 * 3 i1 JR
" B & A& . either ... or ..., neither ... nor ..., not ...
but... %,

(E%ER]

(1) B h)dE 22

Not only my parents but also I (be)
fond of travelling around, so we travel every year.
(2) 5E )1

Not only , but

also they can take part in its creation.
ZMEAMIT UL S ZAR B3, Aol L& 5 Z R4
o OB EZABNA)

£ 123
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Period Five Writing

BREERIX

E—RIEHRE

(E/EEHY])

B¢ 5 (Xingguang High School) i I 2447 1
—UCE TR, BRE R AR IE R ICE B —
T O OE R TE B . N

1. By 54 5.4 H 10 H, X % 1] (Daqing
Mountain) ;

2. WAL

3. RIS XK IE B PEL

HE: 1. %80 NMAT

2. AT LLE Y38 nan s, A T SGE R
(24i3C)

1. Z Iy 42 sh
2.
A ILTE B
3. B B 2
4. IEEAE0S
5. ERHEEN R
6. (6 J5 TH
7. VRIBAEFH Y
8. PORERREE () H
15 4k
9. TS TNIZEIN
10. WA Z 1)
B A& 1
(B9 ]
1. SERA)F

(D) FAV AL R = AT 1200 P 4hiB 3

Our school

take outdoor exercise.

2)FAVFAET 4 H 10 HHZR 7 & 1Li%3h .
Our school

on April 10.
(3) B 8 s, TAITH
Tk %

At 8:00 am, we
and set off for the top in high spirits.

(4)— & b FRATTHIN R (W8 3R S 3238 i 25

All the way we )

REEAER T ILT 15 24 v ik b 3]

and enjoyed the fresh air.
(5)—¥6 N\ 3% Ja iy, Hofh N S ai ke L5 Bl .

When some fell behind, others would

124 & 2R%4E SEE SEUESEBER  YLN

(6) MIKVEERH G T B, FATTHR SR Hu xR T

When we bathed in sunshine, we .
(7) XA WL R AR, I HALHERA 12 B A

It the
friendship among us.
2. W) FH%

(8) A& AR TE &

FA (1) A4 (2)

(9) H 43 VAR T 2 S ) (6)

(10) IR 55 ) (7)

(ERMX])

In order to encourage the students to take
outdoor exercise, our school organized a mountain-
climbing activity on April 10.

It was a nice day. At 8:00 am, we gathered at
the foot of Daqing Mountain and set off for the top in
high spirits. All the way we chatted, sang songs,
and enjoyed the fresh air. When some fell behind,
others would come and offer help. About 2 hours
later, we all reached the top. Bathing in sunshine,
we cheered with joy.

The activity is of great benefit to us. Not only
does it get us close to nature, but also it promotes
the friendship among us. What a wonderful time!
(E3EA)

AR A 2= 48 URAE b JEL 28 s 1 Bk 2% 5ORE b BE
12 [ ” (the Spirit of Scientists into Campus)i%3). 1§
7’714%519&1?&5—%3‘%@ AL

. wEHW;

2. WEINE;

3. IEB R,

HR L W80 NS

2. WLECYIG AT AT SGE T

The Spirit of Scientists into Campus
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